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IS THE W[IRLI] J PREMIER Y[IUTH
DIAMOND SPORTS PLATFORM.
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ETHE GAME'S NEXT
BENERATION PLAYS
ERFECT GAME

310K+

COLLEGE COMMITMENTS

15,033

PLAYERS DRAFTED PG PLAYERS MADE THEIR MLB DEBU
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C e TOTAL VIEWS TOTAL VIEWS

UUR REACH IS
'UNMATCHED

 PERFECTGAY 13M EEEEETIERITRITIITIITIR B5K

INYOUTHBASEBALL & SOONTOE AL, UNIQUE VIEWERS SUBSCRIPTIONS

WEBSITE
J40M

WEBSITE VIEWS

......

DK WATCHES

4.5M

LIVE EVENT VIEWS

TOTAL FOLLOWERS

1M

DAILY VISITS

STREAMING HOURS
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Cedar Rapids, lowa,
showcase elite high
school players who Field, and still our premier

played their seasons showcase event for rising perfect game.
after the MLBdraft. seniors.

PERFECT GAME 2026



Expansionintoyou
business with key
acquisitions: golf

shores, Houston, Kansas
city & Northeast.

PERFECT GAME 2026

nerfect game.

streaming.

team uniforms. Dick’s
becomes title sponsor of
PG All-American classic.

d ampaign.

Exuansmn info Australia

and Japan. Launched PG
leagues. Sports drink

Launch Hydrate, PG
eyewear, rewards and
loyalty program
launched.

)00 youth teams
rhruugh partnership with
Upstate of South
Carolina’s All League
Baseball who are former
USSSA & TopGun
directors.




SPORTS FACILITIES \

COMPANIES N

SPORTS FACILITIES COMPANIES (SFC)
OVERVIEW & PERFEGT GA ATNERSHIP .
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SPORTS FACILITIES ADVISORY WAS
FOUNDED IN 2003

M SPORTS FACILITIES

3 COMPANIES

— DURMISSION — 15 B“.I.“]“
lMPR[]VE THE ﬁ’LANNEDBFUNDED FACILITIES
HEALTH & ECONOMIC COMMUNITIES
| ST
ERERVE 30 MILLION
VISITSAT SFC VENUES

Institutional Grade Financial Forecasting
Economic Impact Projections
Strategic Program Planning
Project Finance Support Services
Outsourced Management
National Network of Venues
Operational Efficiency and Effectiveness

IEMA % | FRPA

INTERNATIONAL CITY/COUNTY - T aa & n %\ FLORIDA RECREATION
MAMAGEMENT ASSOCIATION P R‘i};i E{u 1 P L& { & PARK ASSOCIATION

SFNETWORK

PERFECT GAME 2026 THE SINGLE LARGEST SPORTS TOURISM NETWORK



FINANCE SUPPORT DEVELOPMENT OPENING SFNETWORK

* Partnership Prospecting * Owner's Representation Turn-Key Management Largest Sports Tourism
& Development * FFE/OSE Procurement Daily Operations Network in the US

* Negotiations * Venue Planning Brand Development & National Marketing

* Funding Strategy * Operational Readiness Marketing Strategies * Event Booking Platform

« Development Partners « Vendor Negotiations Strategic Partnerships Industry Expertise &

* P3 Development « Sport Comfort & Event Booking & Sales Analytics

* Project Management Compliance Legal & Risk Vendors & Partners

Management

. ADVISORY ' DEVELOPMENT — MANAGEMENT -

PERFECT GAME 2026



MANAGED PROPERTIES

— VERMONT !

i ENEW
e L . ) iHAMPSHIE
= 0 NEW)YORK= i\

»

HUS

INDOOR FACILITIES

ROCKY MOUNT EVENT CENTER- ROCKY MOUNT. NC
MYRTLE BEACH SPORTS CENTER - MYRTLE BEACH. SC
THE BRIDGE SPORTS COMPLEX - BRIDGEPORT. WV
HIGHLANDS SPORTS COMPLEX - WHEELING, WV
CEDAR POINT SPORTS CENTER - SANDUSKY, OH
WINTRUST SPORTS COMPLEX - BEDFORD PARK, IL
MORRISTOWN LANDING - MORRISTOWN, IN

LEBENDS EVENT CENTER - BRYAN, TX

WEST MONROE SPORTS & EVENTS - WEST MONROE, LA
FORT BEND EPICENTER - FORT BEND. TX

INDBOR7 OUTDOOR FACIATES

IRON PEAK SPORTS & EVENTS - HILLSBOROUGH, NJ
HORIZONS EDGE SPORTS CAMPUS “HARRISONBURG, VA
ROCKY TOP SPORTSWORLD - GATLINBURG, TN
HOOVER MET COMPLEX - HOOVER. AL

SAND MOUNTAIN PARK - ALBERTVILLE. AL

ADVENT HEALTH SPORTS PARK - OVERLAND PARK. KS
SCHEELS SPORTS PARK - SPRINGFIELD. IL

EMERALD AGRES SPORTS - MATTOON. IL

ARTESIA AQUATIC CENTER - ARTESIA.NM

BUENA VISTASPORTS COMPLEX - LAREDD. TX
ALLISON SPORTS TOWN - SPRINGFIELD. MO

NEBRASKA Omc;aha .:’ :f. ] 30 T
S g | |.¢
i Sl ILLINOIS " INDIANA
ro-United States Kan&as Cily < Andianas6ic el
@ St.kouig. /=7 -~

OUTDOOR FACILITIES

. ATHLETES IN ACTION - XENIA, OH

. ELIZABETHTOWN SPORTS PARK - ELIZABETHTOWN, KY
. PUBLIX SPORTS PARK - PANAMA CITY BEACH, FL

. EMPOWER ADVENTURES - OLDSMAR. FL
.-BALLPARKS OF AMERICA - BRANSON, MO

. PELICAN BAY AQUATICS - EDMOND, 0K

. CYCLONE BALLPARKS - PECOS, TX

. CORNERSTONE SPORTS COMPLEX - STARKVILLE, MS @
. PARADISE COAST SPORTS GOMPLEX - NAPLES, FL
. MCCRACKEN SPORTS COMPLEX - PADUCAH, KY

. SHO-ME BASEBALL CAMP - REEDS SPRING, MO

. THE BASIN SPORTS COMPLEX - ODESSA, TX

. BRANDON PARKS & RECREATION - BRANDON.MS
. BILL NOBLE PARK - GARDENDALE. AL

. ADVENTURE COVE AQUATICS PARK - ABILENE, TX

WO 00 ~ O N £ LR —

_ \=_ MASSAC

MISSOURI/

¢ P i
Merrci;;-)his"" TENNESSEE

NSAS ¢

..Jacksonville

{1 FACILITIES

ANA

CAPORELLA AQUATIC GENTER - TAMARAC. FL

SFNETWORK

IN'MORE THAN 36 STATES ARE MANAGED BY SFC

OF TOURNAMENT AND COMMUNITY BASED SPORTS DESTINATIONS

10


http://WWW.THESFNETWORK.COM/

SPORTS FACILITIES

REGIONAL & NATIONAL AUDIENCE VISITATION TO THE SF NETWORK COMPANIES

5 * A SOUTH R Y o
— A DAKOTA = * “od e VERMONT
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S * Ciutlad Judrez.
CALIFORNIA
SONORA . :
SR Ve SN A ‘ e réf’]rleans
THE GREEN DOTS REPRESENT THE HOME LOCATIONS OF EXISTING AUDIENGE N
SEGMENTS THAT HAVE VISITED THE SF NETWORK'S PORTFOLIO OF VENUES AN i '.._-,_- 5
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PERFORMANCE REPORT MYRTLE BEACH, SOUTH CAROLINA

YEAR DPENED: 2015 TOTAL ECONOMIC IMPACT: $230 MILLION+

OWNERSHIP: CITY OF MYRTLE BEACH ECONOMIC IMPAGT (2024): $31.9 MILLIDN+

FACILITY TYPE: INDOOR COURTS/EVENTS ROOM NIGHTS (2024): 60,000

DEVELOPMENT GOST: $12.5 MILLION HOTELS: LOCATED AT THE MYRTLE BEACH CONVENTION CENTER AND SHERATON
PUBLICLY FUNDED * . HOTEL SITE. PURPOSE WAS TO FILL EXISTING HOTELS.

* INGLUDES-BOTH DEVELOPMENT COSTS AND OPERATIONAL SUBSIDY

\\“‘ "”00

MYRE.Q)BEACH



PERFORMANCE REPORT ROCKY TOP, TENNESSEE

YEAR OPENED: 2014 TOTAL ECONOMIC IMPACT: $400 MILLIDN+

DWNERSHIP: CITY OF GATLINBURG/SEVIER COUNTY ECONOMIC IMPACT (2024): $80 MILLION+

FACILITY TYPE: INDOOR COURTS & DUTDOOR FIELDS ROOM NIGHTS (2024): 108,800

SRS SUPPRLLIN HOTELS: GOAL WAS TO FILL EXISTING HOTEL ROOMS. ADDITIONALLY, TWO NEW

PUBLICLY FUNDED * LIMITED-SERVICE HOTELS HAVE BEEN DEVELOPED AND OPENED SINCE FACILITY
OPENED ITS DOORS.

* INCLUDES BOTH DEVELOPMENT COSTS AND OPERATIONAL SUBSIDY
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GATLINBURE, TN




PERFORMANCE REPORT HOVER, ALABAMA

YEAR OPENED: 2017 TOTAL ECONOMIC IMPACT: $400 MILLION:
DWNERSHIP: CITY OF HOOVER, ALABAMA ~+ - ECONOMIC IMPACT (2024): $91.3 MILLION+
FACILITY TYPE: INDBOR COURTS & STADILM/FIELDS ROOMNIGHTS (2024): 52,000
P = EVELARBANT Ul 950 LALLITH L HOTELS: THIS VNUE PRODUGES OVERNIGHT HOTELBOOKINGS THROUGHOUT THE
2 X TR LIEEFALED = i 1 LS | e HUVER/BIRM[NGHAMMARKEIEEiAGﬁ R H} g ® 0
= "“'g , \ S ~ ol R, N g 7 15 Sy o
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PERFORMANCE REPORT ROGCKY MOUNT, NORTH GAROLINA

YEAR OPENED: 2018

OWNERSHIP: CITY OF ROCKY MOUNT, NC
FACILITY TYPE: INDDOR COURTS & EVENTS
DEVELOPMENT COST: $40 MILLION
PUBLICLY FUNDED *

* INCLUDES BOTH DEVELOPMENT COSTS AND OPERATIONAL SUBSIDY

ROCKY MOUNT
EVENT CENTER

TOTAL ECONOMIC IMPACT: $76.5 MILLION+
ECONOMIC IMPACT (2024): $17.1 MILLION+
ROOM NIGHTS (2024): 28,410

HOTELS: NEW DOWNTOWN HOTELS DEVELOPED.



YEAR OPENED: 2020

OWNERSHIP: CEDAR FAIR

FACILITY TYPE: INDDOR COURTS & EVENTS
DEVELOPMENT COST: $42 MILLION
PUBLICLY FUNDED *

* INCLUDES BOTH DEVELOPMENT COSTS AND OPERATIONAL SUBSIDY

Cedar Point

SPORTS CENTER

PERFORMANCE REPORT ROGKY MOUNT, NORTH CAROLINA

TOTAL ECONOMIC IMPACT: $56 MILLION+
ECONOMIC IMPACT (2024): $22.7 MILLION+
ROOM NIGHTS (2024): 20,570

HOTELS: THE VENUE PRODUCES OVERNIGHT HOTEL BOOKINGS THROUGHOUT THE

- SANDUSKY REGIONAL MARKETPLACE.

e S



PERFORMANCE REPORT ROGKY MOUNT, NORTH CAROLINA

YEAR OPENED: 2024

OWNERSHIP: PRICE BROTHERS

FACILITY TYPE: INDDOR ICE/COURTS/EVENTS
DEVELOPMENT COST: $125.4 MILLION
PUBLICLY FUNDED *

* INGLUDES BOTH DEVELOPMENT COSTS AND OPERATIONAL SUBSIDY. *~ 5"

AdventHealth
SPORTS PARK

at BLUHAWK

TOTAL ECONOMIC IMPACT: $22.3 MILLION+
ECONOMIC IMPACT (2024): TBD

PROJECTED ROOM NIGHTS (2024): 50,000

HOTELS: THE VENUE WILL SEE 816,000 VISITS.AND PRODUCE SIGNIFICANT
OVERNIGHT HOTEL STAYS THROUGHOUT THE KANSAS CITY MARKETPLACE.
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WE BELIEVE

DIAMOND SPORTS ARE A BEACON OF AMERICAN CULTURE, BOTH
DOMESTICALLY AND ABROAD.

PERFECT GAME 2026
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DEFINING
'EXPERIENCES

WE DE
COMPETITIVE, AND CA . .
EXPERIENCES BENEFITTING PLAYERS,
FAMILIES, SCOUTS, GOLLEGES, AND

PROFESSIONAL ORGANIZATIONS ALIKE.
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“““ WE BELIEVE lN
‘I ATA ORIVEN
PERFORMANGE

WEPRl] JE QUANTITATIVE AND QUALITATIV
PERFORMANCE DATA TO DEVELOP, CHALLENGE,
AND EMBOLDEN ATHLETES TO REACH THEIR FULL
PLAYING POTENTIAL FOR ANY LEVEL OF PLAY.
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"WEBELIEVEIN @ -
" ASPIRATIONAL '
PLAYING
ENVIRONMENTS

WE INSPIRE ATHLETES AT EVERY SKILL LEVEL
TOREALIZE THEIR DREAMS IN THE HIGHEST
PERFORMANCE ENVIRONMENT POSSIBLE -
FROM ON THE FIELD TO THE GEAR THEY WEAR.

PERFECT GAME 2026



-------------
-----------
.......

WE BELIEVE

EAM SPORTS
IS AN EDUCATION
'LATFORM

SPORTS TEACHES LIFE LESSONS THAT HELP KIDS WIN
BEYOND THE FIELD. SO WE HELP UNDERSERVED
COMMUNITIES PROVIDE ACCESS TO THE GAME.

PERFECT GAME 2026 W i
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WE HOLD OVER 11,000 EVENTS ACROSS 44 STATES AND
INTERNATIONALLY THROUGHOUT THE ENTIRE YEAR HOSTING

PLAYERS FROM ALL OVER THE WORLD.

PERFECT GAME 2026
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ERFEBT
AME IS
LITE

WE HI]ST THEWI]RL[] S MOST
PRESTIGIOUS EVENTS IN YOUTH AND
HIGH SCHOOL BASEBALL & SOFTBALL.

PERFECT GAME 2026
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CHAMPIONSHIP

ATTENDANCE

43,375

nnnnnnnnn

I

\WE HAVE THE BIGGEST S s@z et AR
MOST ATTENDED YOUTH G4 \G/
TOURNAMENTS ON THE

PLANET. ATTENDANCE ATTENDANCE ATTENDANCE ATTENDANCE

43,235 493,500 435,395 105,345

PERFECT GAME 2026

NATIONAL ] i = =i CAMESES
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ALL-STATE GAMES

N 9u-12U s
S ID GAMPS - «9 N
e

N e 110-140 QV
RO | F A PG SELECT FESTIVALS O:S
N | 7 7 -
130-140 e ‘
R PROSPECT GATEWAY \ .
X ER 15U-18U
s SHOWCASES
13u-180
Fo Xt NAT'L CHAMPIONSHIPS
ADVANCING THR

THE PG |
130-181

SHOWCASES, AND CULMINATING IN THE ALL-AMERICAN ATIONALSHOWCASES
CLASSIC.
180
BRANDING N U
ALL-AMERICAN CLASSIC
DIAMONDKAST, PG ADVISORS, AND SCOUTS ARE
THERE EVERY STEP OF THE WAY. JUCO/NCAA
EVENTS/COVERAGE
MLB DRAFT o

PERFECT GAME 2026 COVERAGE
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HIGHLIGHTS ALL THROUGH THE LENS OF OUR PLAYER
PROFILES.

EVERY SHOWCASE METRIC, PG GAME STAT, EACH AT-
BAT OR PITCH THROWN.

PERFECT GAME 2026
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BASEBALL

24/7 PROGRAM

LIVE & ON-DEMAND COVERAGE T

100+ LIVE GAMES -

500+ HOURS OF ORIGINAL CONTENT S ) S

Qe firety fubo” UIZIO €tV 2 730,000 705,000 627,000 440,000 275,000
VIEWERS VIEWERS VIEWERS VIEWERS VIEWERS

PERFECT GAME 2026
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WE ARE THERE WHEN A 12-YEAR-OLD HITS HIS FIRST
HOME RUN, AND WE'RE THERE WITH HIM ON DRAFT DAY
AND WE TELL THE STORIES OF ALL THE MOMENTS THAT
MATTER IN BETWEEN.

PERFECT GAME 2026



INSTAGRAM TWITTER/X TIKTOK
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410M J4M

IG VIEWS X VIEWS TIKTOK VIEWS
SOCIAL BBt 1.27M 511K
N 16 FOLLOWERS X FOLLOWERS TIKTOK FOLLOWERS
\WE CONNEC
PERFORMANCE WITH YOUTH
BAS_EB_ALL CULTURE. @ X d'
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78M

YTVIEWS

1.26M

YT FOLLOWERS
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PARTNERSHIPS

HEmFIH0)T AT EERED

OUR BRAND PLATFORM
COMPETES AMONG THE BIGGEST
INBASEBALL.
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R o). LOM
LS PARTNERSHIPS
lEl _ - PAGE VIEWS
» L G PI. AYER _ | TERMARR JOHNSON -
b 2021 ALL AMERICAN CLASSIC PLAYER 2018 14U SELEET
" — FESTIVAL PLAYER 2019 14U SELECT FESTIVALPLAYER
0 N RnFlLEs [ '/ 2022 GRAD | SS | ATLANTA, GEORGIA :
Ji “\\ \Y MLB DRAFT
R N . =/
.‘. ) : =t
T | COMMITMENT N

STPGGRADE
PG PROFILES ARE THE MOST TRUSTED SOURCE OF TRUTH ?‘Fﬁ*‘r A<l ln
AMONG COLLEGE AND MLB SCOUTS. THEY INCLUDE }f .
SCOUTING REPORTS AND PERFORMANGE METRICS FOR ABOUT PG GRADES
EVERY SINGLE GAME, AT-BAT, AND PITCH THROWN.

NATIONAL RANKING GA STATE RANKING

3l el
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PERFORMANCE AND SKILLS DEVELOPMENT METRICS TO
PLAYERS, PARENTS, COACHES AND SCOUTS.

PERFECT GAME 2026
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m PERFECT GAME Evonts  Stats & Rankings  Recrulting  Content PG Performance

10, 15330 20 PRE-ROLL ADS BOTH NATI INA
& GEO-TARGETED BY REGION ON:
PERFECTGAME.ORG
- PERFECTGAME.TV
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SUS i DICK’¢ T GAME

- DIRECT
- RESPONSE
- WITHA LOYAL

- Leverage PG'sactive database of pare
players via targeted email campaigns

Exclusive sporting goods retader of Perfect Game

BICK'S [ T, PERFECT GAME

Geo-targeted
National gampaigns Perfect Game Clothing and Headwear

Event specific
Dynamic content

PERFECT GAME 2026
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PG HAS RIZZ
{
EXIS

: PRODUCTS

DICK'S S
SOLDIER SF
MINE BASEBALL: THE OFFICIAL WOOD BAT OF PG

SPORTS DRINK (LAUNCH HYDRATE)

PG PRODUCT CATEGORIES ‘;,f
." ! p f
APPAREL, HEADWEAR, SUNGLASSES, BASEBALLS, ACCESSORIES & MERCHANDISE [f ". | L =4 m
4
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BRUCE4BOLT  BRUCE#BOLT

ADIDAS
BRUCE BOLT

PERFECT GAME 2026
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HOME TEAM COLLECTION

IN-STORE AT 250 DICK'S SPORTING GOODS LOCATIONS
ON-SITE AT PG EVENTS AND BRAND ACTIVATIONS
ON-LINE AT SHOP.PG.0RG

PERFECT GAME 2026



OPPORTUNITY

THE
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TAINING THE WORLD'S

ITE BASEBALL G SOFTBALL &% F

ATFORM IN THE UPSTATE |
aOUTH GAROLINA

OFCS THE UPSTATE HAS BECOME A DESIRED 2  LOCAL, REGIONAL & NATIONAL TALENT

EQUI BASEBALL TRAVEL LOCATION ON THE PREMIER PG PLATFORM ﬂ
SOFT!

PGS elitN—' A \ yn‘:_
=
6 4000 SOFTBALL TEAMS THROUGHT THE STATES OF ALABAMA, GEORGIA,
NORTH CAROLINA, SOUTH CAROLINA, TENNESSEE & VIRGINIA. ADVANGED DATA PG BRAND & ASSETS
INDUSTRY LEADING SCOUTINGDATA AND PG MEDIA LEADING BEST-IN-CLASS CONTENT
ANALYTICS PAIRED WITH IN-DEMAND MERCHANDISE
PERFECT GAME 2026 ) ‘
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PG REPRESENTS THE “TIP OF THE SPEAR™ WHEN IT COMES TO SPORTS TOURISM.
DRIVING SIGNIFICANT VISITATION, ROOM NIGHTS AND DIRECT SPENDING THROUGH ITS TOURNAMENTS AND EVENTS.

EASLEY, SOUTH CAROLINA
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REGIONAL § NA:I'IIINAI. TOURNAMENTS

SOME OF THE VERY BEST GOUNTRIES, TEAMS AND PLAYERS IN THE GAME TODAY

EASLEY, SOUTH CAROLINA
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PG WILL AMPLIFY AND EXTEND THE REACH OF MARKETING THE DESTINATION EFFORTS FOR THE CITY OF EASLEY.
THROUGH IT'S POWERFUL MEDIA PLATFORMS AND BEST IN-CLASS CONTENT.

EASLEY, SOUTH GCAROLINA



JRPLAN WILL LEVERAGE THE PG BRAND, THE PREMIER BRAND EQUITY AND RELATIONSHIPS CARRIED

ICAL LY BY DUR TEAMS T0 MAXIMIZE PG EVENTS & TOURNAMENTS

strategic plan, identify its economic impact, and provide a valuation. This
framework will provide a clear roadmap for future development, growth,
and financial sustainability.

Identify investment strategy between PGand The Gity of Easley
Create execution plan and initiate activifies
Set up regular cadence berween PGand TheCity of Easley unfil complefion

PERFECT GAME 2026
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PG PERFORMANCE TESTIMONIAL

COBB GOUNTY,
GEORGIA

OVERVIEW - In Georgia’s Cobb County the annual economic impact that
perfect game brings with it is pegged af $139mm by Cobb County officials.
The surrounding counfies af LakePoint benefitted from Perfect Game
tournaments with the construction of hotels, fast food restaurants and
other family themed properties with PG clearly the foundation of the
economic stimulus. Total economicimpact in the Atlanta area is estimated
atover $300mm.

“Perfect game has become a part of the fabric of our community over the years. Every member of the organization
from the top down is professional and fimely with communication and deliverables, more often than not exceeding
expectations in terms of tournament numbers and growth year over year. It is a pleasure working with perfect
game.”

— Rachel Ragers; Eabb Iravel G lourism

b TRAVEL & TOURISM
COBB SPORTS ALLIANCE
ONE GALLERIA PARKWAY
ATLANTA, GA 30339

= ——y

LOCAL 678-303-2630. e ——

.
ANNUAL ECONOMIG IMPACT:

$139MILLION

TOTAL EGONOMIC IMPACGT (RTLANTA):

$300 MILLION



E SPORTS FACILITIES
ADVISORY

PROVIDES INSIGHTS INTO THE HOME LOCATIONS BY DENSITY FOR THE EAST
COBB BASEBALL COMPLEX

VISITOR TRADE AREA
FOR THE EAST GOBB
BASEBALL GOMPLEX
IN GEORGIA.

PERFECT GAME

THE NEXT LEVEL
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ONLY 32% OF VISITORS ORIGINATED FROM WITHIN 20 MILES OF
THE PG EAST COBB BASEBALL COMPLEX.
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JEFF MIELKE
EXECUTIVE DIRECTOR

LEE COUNTY SPORTS DEVELOPMENT
FORT MYERS, FL 33901

PG PERFORMANCE TESTIMONIAL

FORT.MYERS,
FLORIDA

OVERVIEW

USING A MODEL SUPPORTED BY THE FLORIDA SPORTS FOUNDATION, LEE
COUNTY SPORTS CALCULATED THAT PERFECT GAME HAS DRIVEN AN
ESTIMATED ANNUAL ECONOMIC IMPACT OF $53 MILLION DOLLARS FOR
LEE COUNTY, FLORIDA THROUGH 72 DIFFERENT EVENTS.

239-533-LCSD0 (5273)
239-707-3351 MOBILE

e

OVER THE PREVIOUS FIVE YEARS, PERFECT GAME HAS HELD AN AVERAGE OF 41 EVENTS PERYEARIN & * "
LEE COUNTY. THIS ACTIVITY RESULTED IN AN AVERAGE OF $29.6 MILLION IN DIRECT SPENDING PER (o
YEAR WITH AN ANNUAL AVERAGE OF 67,846 HOTEL ROOM NIGHTS FILLED, ACCORDING TO COUNTY
REGORDS.

ANNUAL ECONOMIG IMPACT: \ -

$53 MILLION

— JEFF MIELKE, DIREGTOR OF COUNTY SPORTS DEVELOPMENT
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SPORTS FACILITIES
ADVISORY

PROVIDES INSIGHTS INTO THE HOME LOCATIONS BY DENSITY FOR THE
FENWAY SOUTH PARK BASEBALL COMPLEX

Vls lTn R TRA n E A RE A DNLY 26 % OF VISITORS ORIGINATED FROM WITHIN 20 MILES o 8@"‘ H f
F n R TH E F n RT M YE Rs OF THE FENWAY SOUTH PARK BASEBALL COMPLEX Q o . CAROLIN r8%
TOP DUT-OF-TOWN MARKETS INCLUDE - BOSTON, TAMPA, foaie v Dinleg
MIAMI, NEW YORK, ATLANTA, RHODE ISLAND AND P F &0 3&0
B MINNEAPOLIS-ST PALL. N .
6
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PG PERFORMANCE TESTIMONIAL

PALM BEACH COUNTY,
FLORIDA

OVERVIEW:

OVER $35 MILLION OF ECONDMIC IMPACT HAS BEEN CREATED SINGE THE
PERFECT GAME WWBA WORLD CHAMPIONSHIP HAS GALLED PALM BEACH
COUNTY HOME; A NUMBER THAT IS EXPECTED TO GROW BASED ON THE
ADDITION OF A SECOND WORLD CHAMPIONSHIP EVENT.

“THE PALM BEACH COUNTY SPORTS COMMISSION HAS ENJOYED AN INCREDIBLE
PARTNERSHIP WITH PERFECT GAME FOR NEARLY TWO DECADES. PERFECT GAMEIS A
WORLD-CLASS ORGANIZATION THAT OFFERS HIGH QUALITY TOURNAMENTS AND
SHOWCASES, WHICH REPRESENT THE BEST OF TRAVEL SPORTS. PERFECT GAME
DEMONSTRATES THE HIGHEST LEVEL OF EXGELLENGE IN CUSTOMER SERVICE AND
PROVIDING A MEMORABLE EXPERIENCE FOR THEIR PARTICIPANTS. PERFECT GAME IS
THE GOLD STANDARD IN AMATEUR SPORTS. "

— GEORGE LINLEY, EXECUTIVE DIRECTOR PALM BEACH COUNTY SPORTS GOMMISSION

GEORGE LINLEY
EXECUTIVE DIRECTOR

PALM BEACH COUNTY/SPORTS COMMISSION
2195 SOUTHERN BLVD., SUITE 550
WEST PALM BEACH, FL 33406

DIRECTLINE: 561.233.3123

= MORE THAN 1,000 GOLF CARTS ARE MADE AVAILABLE
- FOR MLB SCOUTS AND COLLEGE COACHES WHO TRAVEL
IN FOR THE WWBA EVENT.
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o TOTAL ECONOMIC IMPACT:

$35 MILLION
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- i ONLY 30% OF VISITORS ORIGINATED FROM WITHIN 20

MILES OF THE PG WEST PALM BASEBALL COMPLEX
TOP OUT-OF-TOWN MARKETS INCLUDE - MIAMI, ST. LOUIS,

P E R F E CT G A M E TAMPA, WASHINGTON DC, PHILADELPHIA AND HOUSTON.

TOP 6 CUSTOMER HOUSEHOLD SEGMENTS BY OF VISITORS
ARE IN WEALTHIEST LIFESTYLE SEGMENT.
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SPORTS FACILITIES

CASESTUDY - GEDAR PARK, TEXAS COMPANIES




PERFECT GAME

CITY OF CEDAR PARK, TEXAS

VISITATION & ECONDMIC IMPACT FOREGASTS
(MARKET RESEARCH BY SPORTS FAILITIES ADVISORY)

8,810 TEAMS WILL VISIT THE MARKET ANNUALLY

313,887 HOTEL ROOM NIGHTS ANNUALLY

982,962 NON-LOCAL VISITORS TO MARKET ANNUALLY

$132.6 MILLION IN DIRECT SPENDING ANNUALLY L

M SPORTS FACILITIES

CASE STUDY - GEDAR PARK, TEXAS 34 COMPANIES



PERFECT GAME DEVELOPMENT

CEDAR PARK, TX | NEW HOPE ROAD & RONALD RAEGAN, BLVD

THE GITY OF
CEDAR PARK
PARTNERED WITH
PERFECT GAME ON
ANATIONAL YOUTH
BASEBALL

DESTINATION

THE GOALS WERE TO BUILD A 16-FIELD
BASEBALL COMPLEX THAT WILL ANGHOR
ANCILLARY RETAIL DEVELDPMENT

M SPORTS FACILITIES
GEDAR PARK, TEXAS 34 COMPANIES



PERFECT GAME DEVELOPMENT

THE FABILITY CEDAR PK. TX | NEW H?PE ROAD & HOIV\Ji\LD RAiCji\N BLVD :V:i:fz -

HAS BEEN | —— SE EE T
MASTER PLANNED
TO INGLUDE

IMMEDIATELY

ADJAGENT TO THE
COMPLEX

THERE ARE 11 LOTS REPRESENTING
20 ACRES OF ANCILLARY DEVELOPMENT

SPORTS FACILITIES

GEDAR PARK, TEXAS COMPANIES




[[] SPORTS FACILITIES
PERFECT GAME ROOM NIGHTS ANALYSIS H ADVISORY

Spring Tournaments and Events
Texas Spring Select (6 ages) 1,411 1,482 1,556
Texas Spring Elite (6 ages) 1411 1482 1,556 1,634
T Paftys Day Classic (6 ages) TATT 1482 1556 1,634
outh Spring Select (6 ages) TA1T 1482 1556 1634
April Fools Classic (6 ages) 1411 1482 1,556 1634
outh Spring Elite (6 ages) 14T 1482 1556 1634
Easter Classic (6 ages) 1,411 1,482 1,556 1,634
Texas Spring World Series (6 ages) T41T 1482 1556 1634
South Spring World Series (6 ages) 1411 1482 1,556 1634
Mothers Day (6 ages) 147 1482 1,556 1634
Texas Shootout (6 ages) | 1417 | 1482 | 155 | 1634
s ATy CTReR ] A
Summer Tournaments and Events
Texas Select Championships (10 ages) 2,570 2,697 2,831 297
Texas Elite (10 ages) 34T 3596 3778 3967
End of School Classic (10 ages) 3427 359 3774 3,967
WWBA National C kL] 14,995 15727 16,483 17,283
Freedom Classic (10 ages) 5443 5715 6,007 6,307
PERFECT GAME ROOM NIGHTS e e |
NATIONAL TOURNAMENT AND EVENTS COMPLEX - CEDAR PARK, TEXAS Tty m | |
" PG World Series (5 ages) 11552 12,090 12654 13247
Ti World Se [ ) 5,038 5,280 5534 5,807
T::: WZ:Id S::: [ :g:i 5,038 5,280 5534 5,807
Back o School Brawl (10 ages) 1713 1,798 1887 1,980
End of Summer Classic (10 ages) 1713 1,798 1,887 1,980
SIZE PERFECT GAME’S ROOM NIBHT ANALYSIS IS AN
313,887 ROOM NIGHTS ESTIMATE OF THE DVERNIGHT STAYS THAT WILL e 7S
LOCATION BE GENERATED BASED ON THE NON-LOCAL TG o Wort L L L
WWBA Undercr: World ¢ 149502 15,548 16225 16,936
GEDAR PARK ,TEXAS VISITATION FORECASTED FOR EACH EVENT. TR s -
Ao St st —vrei oot
Halloween Bash (10 ages) 1,693 1778 1,867 1,960
PG COMPARABLES ROOM NIGHTS ARE ESTIMATED FOR EACH TEAM ] 0 0 L 11
Velerans Day Classic (10 ages) ¥ ¥ 5 K
COBE COUNTY. BA (WHICH INCLUDES PLAYERS, COACHES AND PARENTS T o
: AS WELL AS THE ANTICIPATED ATTENDANGE OF MLB T By O 0 L A
LEE COUNTY, FT. MYERS, FL SCOUTS AND/OR COLLEGE COACHES FOR EACH B, v | v | v | e
EVEN-I- Texas Snowfall Classic (10 ages) T4 1482 1556 1634
. Ch B (10 3] 1411 1482 1,556 1634
PALM BEACH COUNTY, FL e O L
MK (10 ages) 2,600 2727 2867 3,007
HOOVER MET COMPLEX, AL AT MATURITY IS ANTICIPATED THAT PERFECT GAME Toas WiterSooc 50 L T B
Texas Winter Elite (6 ages) 1411 1482 1,556 1634
WILL GENERATE MORE THAN 313,000 ROOM NIGHTS SN L 0 . 2
FOR CEDAR PARK AND THE SURROUNDING S L — LA 8
South Winter Elite (6 ages) 1411 1,482 1,556 1,634

MARKETPLACE ON AN ANNUAL BASIS, WITHM
THAN 261,000 ANTICIPATED IN YEAR ONE.

CASE STUDY - GEDAR PARK, TEXAS

SPORTS FACILITIES

COMPANIES



PERFECT GAME

PERFECGT GAME NON-LOCAL VISITATION

NATIONAL TOURNAMENT AND EVENTS COMPLEX - CEDAR PARK, TEXAS

NON-LOCAL VISITATION
982,962 IN YEAR

LOCATION
CEDAR PARK, TEXAS

PG COMPARABLES

COBB COUNTY, GA

LEE COUNTY, FT. MYERS, FL
PALM BEACH COUNTY, FL
HOOVER MET COMPLEX, AL

PERFECT GAME'S NON-LOCAL VISITATION IS BASED ON
VISITS TO TOURNAMENTS AND EVENTS THAT ARE
BEYOND AMARKETPLACE DRIVE TIME TO THE
COMPLEX.

NON-LOCAL VISITORS ARE THE DRIVERS OF
DIRECT SPENDING TO THE MARKETPLACE ASIT
RELATES LODGING, DINING, ENTERTAINMENT,
RETAIL AND ENTERTAINMENT.

THE ANALYSIS ACCOUNTS FOR THE LENGTH OF STAY
BASED ON THE EVENT AND THE ESTIMATED PERCENT
OF NON-LOCAL PARTICIPATION THAT IS ANTICIPATED
FOR EACH EVENT FOR EACH YEAR. FOR THE PURPOSE
OF THIS ANALYSIS THE PERCENTAGE OF NON-LOCAL
VISITATION BASED ON THE EVENT MIX WILL RANGE
FROM 60-80%

CASE STUDY - GEDAR PARK, TEXAS

PERFECT GAME NON-LOGAL VISITATION

F] SPORTS FACILITIES
3 ADVISORY

Spring Tournaments and Events
Texas Spring Select (6 ages) 4,637 4,869 5112 5368 5,636
Texas Spring Elfe (6 ages) 4637 4,869 5112 5368 5,636
StPatlys Day Classic (6 ages) 4637 4,869 5112 5368 5,636
South Spring Select (6 ages) 4637 4,869 5112 5,368 5636
April Fools Classic (6 ages) 4637 4,869 5112 5368 5,636
South Spring Elfte (6 ages) 4637 4,869 5112 5368 5,636
Easter Classic (6 ages) 4637 4,869 5112 5,368 5636
Texas Spring World Series (6 ages) 4,637 4,869 5112 5368 5,636
South Spring World Series (6 ages) 4637 4,869 5112 5368 5,636
Mothers Day (6 ages) 4637 4,869 5112 5,368 5,636
Texas Shootout (6 ages) 4,637 4,869 5112 5368 5,636
South_Shootout (6 ages) 4637 4,869 5112 5368 5,636
Memorial Day Classic (10 ages) 22,848 23,986 25,180 26434 27,751
Summer Tournaments and Events
Texas Select Championships (10 ages) 7,981 8379 8,797 9,236 9,697
Toxas Eifte C (10 ages) 10,642 172 1,730 12,315 12,930
End of School Classic (10 ages) 72 1,730 12,315 12,930
WWBA National Championship_14u 48,163 50,552 53,061 55,600
Freedom Classic (10 ages) 7917 18813 19,754 20,741
WWBA National Championship 184 35,104 36,851 38,686 20612
WWBA National Championship_17u 107,232 T12474| 117,977 123,756
WWBA National Championship_16u ) y 102,240 107,232 T12474| 117,977 123,756
WWBA National Championship_15u g g 82,176 86,237 90,501 94,978 99,679
PG World Series (5 ages) 33,920 35,584 37,331 39,166 41,092
Texas World Series (5 ages) 15,328 16,086 16,883 7,719 18,507
Texas World Series (5 ages) 15,328 16,086 16,883 7,719 18,507
Back o School Brawl (10 ages) 5321 5,586 5,865 6,158 6,465
End of Summer Classic (10 ages) 5321 5,586 5,865 6,158 6,465
Fall Tournaments and Events
Labor Day Classic (10 ages) X X 22872 24,010 25,204 26,458 21,775
WWBA South_Qualifier (10 ages) Y y 10,738 11,268 11,826 12411 13,026
WWBA Freshman World Ct 17,628 18,478 19,369 20,306
WWBA Sophomore World Championship 20,854 21,864 22926 24,040
WWBA Underclass World Championship 43533 45,629 47831 50,142
WWBA World Cl 26,532 27,698 28923 30,210
WWBA 140 World Championship ; g g 14477 15,185 15928 16,708 7,528
WWBA 130 World C i y Y Y y 10,666 11,196 11,754 12,339 12,954
Halloween Bash (10 ages) 5,309 5574 53853 6,146 6453
Fall World Series (6 ages) 6,182 6492 63816 7457 7515
Velerans Day Classic (10 ages) 4637 4,869 5112 5,368 5,636
South Fall Ete (10 ages) 4637 4,869 5112 5,368 5636
Turkey Day Classic (10 ages) 4,637 4,869 5112 5368 5,636
Winter Tournaments and Events
South Fall Select (10 ages) 4637 4,869 5112 5,368 5636
Texas Snowfall Classic (10 ages) 4,637 4,869 5112 5368 5,636
Christmas Bash (10 ages) 4637 4,869 5112 5368 5,636
Season Opener (10 ages) 5,309 5574 5853 6,146 6,453
MLK C (70 ages) 7,999 8,397 8815 9,254 9,715
Texas Winter Select (6 ages) 4,637 4,869 5112 5368 5,636
Toxas Winter Ele (6 ages) 4637 4,869 5112 5,368 5,636
South Winter Select (6 ages) 4637 4,869 5112 5,368 5636
Cupid Classic (6 ages) 4,869 5112 5368 5,636
Presidents Day Challenge (6 ages) 7,303 7,668 8,052 8450
South Winter Effe (6 ages) 4,869 5112 5,368 5,636

M SPORTS FACILITIES

3 COMPANIES
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PERFECT GAME ~021 AMNMNLAL

PERFECT GAME EGONOMIG IMPAGT

NATIONAL TOURNAMENT AND EVENTS COMPLEX - CEDAR PARK, TEXAS

EGONOMIC IMPACT PERFECT BAME'S ECONOMIC IMPACT 1S
f&g;fu:” INDIRECTSPENDING | ANCHORED BY MORE THAN 8,810 TEAMS ON AN
A — ANNUAL BASIS AT MATURITY (YEAR'S).

PG COMPARABLES ANESTIMATE OF DIRECT SPENDING BY NON-LOCAL
COBB COUNTY, GA

LEE COUNTY, FT. MYERS, FL
PALM BEACH COUNTY, FL

HOOVER MET COMPLEX, AL

VISITORS (BASED ON AN AVERAGE ADE/PER
PERSON SPEND OF $135.00) WILL RANGE FROM
ANESTIMATED ECONGMIC IMPACT OF $109.5
MILLION DOLLARS IN YEAR ONE TO MORE THAN
$132 6 MILLION DOLLARS IN YEAR FIVE FOR THE
REGIONAL MARKETPLACE.

NOTE: NO INDIRECT OR INDUCED SPENDING HAS
BEEN FACTORED IN TO THIS ANALYSIS.

CASE STUDY - GEDAR PARK, TEXAS

F] SPORTS FACILITIES
3 ADVISORY

PERFECT GAME ECONOMIC IMPACT ANALYSIS

Year 1 Year 2 Year 3 Year 4 Year 5
Spring Tournaments and Events 1,584 1,663 1,746 1,834 1,925
Summer Tournaments and Events 2,800 2,940 3,087 3,241 3,403
Fall Tournaments and Events 1,632 1,714 1,799 1,889 1,984

Winter Tournaments and Events 1,232 1,294 1,358 1,426 1,498
Total Number of Teams Per Year | 7248 7610 7991 830 8810
| | | | | |

| Non-Local Days and Room Nights Per Year |

Non-Local Days in Market 811,198 851,049 892,893 936,829 982,962
Room Nights 261,386 273,567 286,357 299,786 313,887

Total Economic Impact - Sensitivity Analysis
| Year 1 | Year2 | Year3 | Year4a | Year5s

$100 Average Daily Expenditure $ 81,119,800 $ 85,104,920 $ 89,289,296 $ 93,682,891 $ 98,296,165

$115 Average Daily Expenditure | s 93287,770| s o7870658| $102682,690| $107,735324| 113,040,590

$135 Average Daily Expenditure $109,511,730  $114,891,642  $120,540550  $ 126471903 | $ 132,699,823
$150 Average Daily Expenditure | s121679,700| $127657,380| $133933944| $140524336| § 147,444,248

Non-Local Visitation is assumed to be any player, coach, parent and/or scout attending an event from outside
of a 90-minute drive time radius.

The Toral Economic Impact — Sensitivity Analysis assumes a spending range of between $100 per person 1o
$165 per person. Forexample, the assumption of an Average Daily Expenditure (ADE) of $135is the estimated
per person spending per day on lodging, food, enfertainment, fransportation and retail.

M SPORTS FACILITIES

3 COMPANIES
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